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Scaling a Category-
Leading Foot Care Brand

Kerasal is a leading foot care brand specializing in products for
fungal nail repair, intensive foot repair, and specialized

treatments. Their product line includes solutions for various foot
care needs, from nail treatments to moisturizing products.
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The Challenge
When analyzing Kerasal's digital marketing landscape, several key challenges emerged:

Need to effectively market multiple product lines with distinct target audiences
Complex competitive landscape in the foot care category
Requirement to drive both e-commerce and retail sales
Necessity to maintain consistent brand messaging across channels
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To address these challenges, we implemented a comprehensive multi-channel digital strategy focusing on three key areas:

1. Channel Diversification
We developed a balanced approach across multiple channels:

Search campaigns for high-intent purchase targeting
Video campaigns for brand awareness and education
Performance Max campaigns for optimal cross-channel reach

2. Campaign Structure
Search Campaigns were segmented by product line
Brand protection through dedicated brand terms campaign
Product-specific campaigns for targeted messaging
Long-form educational content with medical professionals
Short-form content for engagement (YouTube Shorts)
Product-specific video campaigns for key shopping events

3. Performance Optimization
Maintained high impression share in top positions (74-90% for key products)
Focused on conversion rate optimization across all channels through use of Amazon affiliate URL’s to track
purchase activity
Strategic budget allocation based on product performance

The Solution
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Google Ads
Phase 1: Search Optimization Foundation

Initial Focus: Reducing high CPCs and improving quality scores
Key Actions:Restructured destination URLs to align with specific products
Rewrote ad copy for improved relevance and CTR
Current Results: 188-262% conversion rates across product campaigns

Phase 2: Advanced Audience Targeting
Strategic Pivot: Implementing first-party data strategy

Key Solutions:Deployed customer list uploads for algorithm learning
Built robust Amazon affiliate URL attribution system
Established clear ROAS tracking despite multi-channel sales

Impact: Enabled data-driven optimization despite fragmented purchase journey
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Google Ads Pt. 2
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Phase 3: Performance Max Expansion
Comprehensive Approach: Unified product catalog integration

UGC content implementation
Cross-channel asset optimization
Results:314% conversion rate
$0.83 average CPC
1.7M+ impressions
45,390 engaged clicks

Phase 4: YouTube Integration
Video Strategy Implementation: Product-specific content development

CPV optimization to $0.01
Brand awareness amplification
Achievement Metrics:2.3M+ video impressions per major campaign
28-30% conversion rates
Cost per conversion averaging $0.05
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Let’s Connect

Get more consistent qualified traffic, leads, and sales than you
ever thought possible! Tell us about your goals, and we’ll show
you how. Gimme is more than a marketing agency, we are the

engine of growth for your business.

sales@gimmetheleads.com gimmetheleads.com


